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In our pluto-democracy, the publishers are the sole fully
conscious and organized minority able to determine literature.
They claim to be mere purveyors: they do not attempt to dic-
tate public taste but only to guess its trend. Their guesses, how-
ever, have a formative influence. They alone frame the ques-
tions to which Vox Po'puli can answer only "yes" or "no."

The publishers are intelligent and well-meaning men. But,
by their own admission, they are nonplused, and resort to
gambling. They need massive and sudden successes (best-sell-
ers) to recoup many wrong guesses. This puts a premium on
the conventional or the sensational. The slow growth of an
unobtrusively delicate book becomes increasingly difficult.

How could these chaotic conditions be remedied? (i)
Through a deeper study of collective psychology on the part
of the publishers, resulting in less crude and more efficient ad-
vertising y (2) through publishing purged from the profit mo-
tive: state, universities, endowed presses5 (3) through the sub-
scription-, series-, or book club method, so long as it does not
itself become big business; (4) through the award of disin-
terested prizes, aiming at the discovery of new talent rather
than at the confirmation of established success.

In all cases, responsibility rests with the few. The few sin
through timidity. They seek only to find what the people want.
What the people want is expert and courageous leadership,
which in literature means able and honest criticism.